
Targeted Intelligence

Targeted reach.
64,000 unique emails.

30% average gross open rate.
Every month.

Engaged 
Readership.

Retail pharmacy 
decision-makers are 
always looking for 
that new 
product to include 
on their shelves 
and get into con-
sumers’ hands.  Do 
you have what they 
need?

The Drug Store 
News Product News 
Digest e-newslet-
ter, delivered ev-
ery month to over 
64,000 retail sub-
scribers, spotlights 
your products for 
their consideration.  
Each Product News 
Digest placement 
features a large, 
hi-impact four-color 
photo of your prod-
uct, plus a 50- to 
75-word 
description.

Promote your 
products here to 
influence buying 
decisions out there.



P
R

O
D

U
C

T
 N

E
W

S
 D

IG
E

S
T

For more information

Product Watch - Ad Spots Net
Top Tier Positions - 1 to 12 $600

Mid Tier Positions - 13 to 24 $500

Open Tier Positions - 24 and Above $300

Product Watch - Single Net

Single Sponsored Product Watch $7,500

E-NEWSLETTER RATES, SPECS, DEMOGRAPHICS & SCHEDULE

New Product Digest Subscribers: 
64,000+ unique

New Product Digest Newsletter Titles

27,610

25,681

19,097

2,481 Retail Execs at
Chain Pharmacy HQ

Pharmacists

Pharmacy Techs

Retail Clinicians

Wayne Bennett			   Production Questions and Material Submission:
Publisher				   Tracie Palmer, E-Mail Marketing Manager
212-756-5157			   813-627-6738
wbennett@drugstorenews.com	 tpalmer@lf.com

Month Launch Date Closing Date

2010
Sept. 9/30 9/24

Oct. 10/29 10/22

Nov. 11/24 11/19

Dec. 12/30 12/22

2011
Jan. 1/27 1/21

Feb. 2/24 2/18

March 3/24 3/18

April 4/28 4/22

May 5/26 5/20

June 6/30 6/24

July 7/28 7/22

Aug. 8/25 8/19

Sept. 9/29 9/23

Oct. 10/27 10/21

Nov. 11/23 11/18

Dec. 12/29 12/21

Description Image 
Specs

Formats

Single Product Feature
Allows for a logo, product 
image & max. 50 words of 
copy (links allowed).

150 x 150 
pixels

250 kb 
max. file 
size

72 dpi

Acceptable 
Formats: 
gif, jpeg, 
jpg

Animation: 
Yes

Flash/Rich 
Media: No

Outlook 2007 Email Rendering
Outlook 2007 uses Word 2007, and not Internet Explorer to render HTML emails. This has the following implications:
- No support for animated gifs
- The image will be rendered as static, only the first frame will display. Ensure your animated gifs have a link in the first frame.
- No support for Flash or other plug-ins
- Email was not designed for Flash, this is not a new issue as it has always been a problem.

Please take this into consideration when designing your ads.


